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Welcome to First Coast Senior Living, the only monthly news source dedicated exclusively to coverage for 
adults 55 plus in Jacksonville and surrounding areas. Embracing the fastest growing demographic of the 
United States population, First Coast Senior Living is the engine that powers its audience through the sea 
of what’s next.

Today’s seniors are smart, focused, and the most active of any generation. They may be natives, or newcomers 
relocating for work, family, or to take advantage of world-class healthcare options in the local area.

First Coast Senior Living is a thought-provoking platform to be trusted as a solid asset to sound amplified 
voices about aging, healthcare, finance, housing, travel and more. We uncover critical concerns and point 
readers in the right direction to get the information they need.

This is the second half of life reimagined, in real time with real talk.

As our media partner, we guarantee to showcase your business in a valuable resource that encourages 
readers to fulfill and live their best lives.

FirstCoastSeniorLiving.com

Pulse of the Good Life!
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We reach 
100% of your 

target audience 
with zero waste  

in circulation in 
five northeast 

Florida counties!

O U R  C O V E R A G E  A R E A

CUSTOM SOLUTIONS 
& PRODUCTS
We have a portfolio of platforms 

to offer customized advertising packages  

to get you in front of the right consumer!

• Print

• Digital

• Social

• Email

• Custom-Branded Content

• Video

• Events
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Sources: U.S. Census, Bureau of Economic and Business Research, Florida Department of Elder Affairs,  U.S. Department of Veterans Affairs

54% FEMALE  

46% MALE

49% MARRIED

27% WIDOWED

42% OWN   27% RENT  
H O M E O W N E R S H I P 

87% H E A LT H  I N S U R E D

73%   
S O C I A L S E C U R I T Y  

B E N E F I C I A R I E S

100,000+ V E T E R A N S

TOP 5 REASONS TO ADVERTISE 
IN FIRST COAST SENIOR LIVING!
#1  We are the only monthly publication for seniors in our area.

#2  Reach 100% of your target audience with no waste in 

circulation.

#3  More than 22% of local residents are age 60 or older.

#4  Partner with a direct community resource.

#5 Our content is presented in an easy to read, graphically 

appealing format on high quality newsprint and online.

Boost Revenue and Sales!
Use a smart platform and strategy to reach the fastest growing segment in the U.S.!
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My late husband, Kent Lindsey, taught 

me everything I know about Gratitude. 

He was someone who was thankful for 

what I considered mundane. Daybreak. 

Chicken salad. A good song.  He was so 

grateful, he named our back patio, the 

Gratitude Café, taken from a lyric in a Jason 

Mraz tune:

“I keep my life on a heavy rotation

requesting that it’s lifting you up,

up, up and away,

and over to a table

at the Gratitude Cafe.

And I’m finally there

and all of the angels

They’ll be singing….” 

When Kent was diagnosed with cancer, he 

considered it a “gift,” because it brought the 

people he loved together. I didn’t get it.

It took me a long time to come to terms 

with life after he passed. Eventually, sorrow 

morphed into something else. I became 

grateful for what “was.” I had something 

that others only dream about. I was the 

recipient of unwavering love for almost 30 

years. Thinking about it blows my mind. My 

gratitude has blossomed into giving thanks in 

every corner of my life. Every Sunrise. Every 

opportunity. Health. Our daughter. The love 

of friends and family. For life itself. 

Kent used to say that the Gratitude Café 

isn’t a place. It’s a state of mind. It’s always 

open. And there’s always a seat at the table. 

You’ll find me there. And most of the time, 

all of the angels are singing.  

By Pepper LindseyGratitude Café
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Embracing Gratitude
A Path to Health and Well-Being

Thanksgiving is one day a year, but National Gratitude Month, 

observed each November since 2015, lasts 30. If you want to 

truly enjoy the “pulse of the good life”, adopting an “attitude of 

gratitude” should be a year-round commitment. That’s because 

multiple studies by leading research institutions like Harvard 

University and Mayo Clinic reveal many mental, emotional and 

physical health benefits of simply practicing gratitude, particularly 

among the aging adults.

In his book, The Art of Appreciation, Jacksonville-based author 

and motivational speaker Leonard Chatman, Jr., talks of witnessing 

his mother struggle with multiple sclerosis and lose her vision within 

24 hours of that diagnosis when he was three years old.

“That diagnosis changed the trajectory of our whole family’s 

lives,” he said. “Yet, I’ve never heard or seen my mom complain or 

quit. Challenging moments can shape you. But they can also break 

you if you don’t carry the right mindset. The proper mindset is 

always gratitude.”

Research backs that claim. A Harvard Medical School study 

found that grateful individuals are 25 percent happier, exhibit 

fewer symptoms of depression and anxiety and are more likely to 

adopt healthier lifestyles, including regular exercise and balanced 

diets. A Mayo Clinic study showed that practicing gratitude leads 

to better sleep and fewer aches and pains.

Research published in Psychology Today and involving a series 

of gratitude intervention-based experiments showed that those 

engaging in gratitude experienced slower 

and steadier heart rates, enhanced ability 

to regulate emotions and a marked 

improvement in motivation-related 

brain activity. 

Leonard Chatman, Jr. 

“I wake up every morning 

with a grateful heart for being 

allowed to see another day. 

I’m very grateful for being 

loved and appreciated by my 

family and friends.”

“I am grateful for my family 

and friends who give me 

unconditional love, laughter 

and support.”

Roxanne K.

“I am grateful for the women in my 

life, mother, wives, daughters, and 

friends, who have loved and supported 

me over the years in spite of my faults. 

They know who they are.

From a very serious bout with cancer,  

I am particularly grateful to the evolution of modern 

medical science and the practitioners thereof for 

bringing me back to complete remission.”

John G.

“A couple of years ago, I embarked on a 

gratitude practice that I credit with 

rewiring my brain and my outlook. I’m 

deeply grateful for this practice, for 

where I find myself geographically and in 

life, and for the people who helped steer 

and guide me here.”Bob W.

Helen R.

“I am 78 years old and grateful I am 

still in good health. Very grateful 

for my loving family and friends.”

Sally B.

M ark Twain once quipped, “Age is an issue of mind over matter. 

If you don’t mind, it doesn’t matter.” At age 75, Michael 

Stewart, globetrotting, water-sporting, always wisecracking and 

working well past the average U.S. retirement age of 64, is a 

testament to that particular credo.Whether strolling around town, at the beach or on vacation he is rarely 

seen without a finely tailored hat and meticulously coordinated scarf. His 

signature look exudes an air of sophistication reflecting his refined taste and 

attention to detail.“I’m blessed with good health, great friends and I still love my job,” says 

Stewart, who has been the Director of External Affairs for the Jacksonville 

Aviation Authority since 2004. A lifelong Jaxon, save for his time at Howard 

University where he earned a civil engineering degree and three years at 

Philadelphia’s Gulf Oil working in designing and constructing refineries in the 

early 1970s, Stewart is a venerated area business leader with a deep love for 

his hometown.
“Family, the beaches, the weather and now, aviation such that you can 

fly directly to and return from just about anywhere quickly,” says Stewart, 

always ready with a shameless plug. “Ninety-eight percent of our air traffic 

starts here and returns here. I love being able to travel anywhere, then come 

back to my family and friends. I still hang out with friends from elementary 

school.”
Following his stint in Philadelphia, Stewart returned to Jacksonville to be 

with family after his father passed away in the early 1970s. He worked with 

Offshore Power Systems, which built floating nuclear generating plants.

“It was controversial, and some people still scoff at it,” he said. “But I 

loved working with the architects and engineers.”
In 1977, he joined a telephone company managing building design and 

construction of facilities built to implement transition from mechanical 

to electronic switches. By 1992, he caught the attention of leadership at 

BellSouth, a major player in telecommunications at that time.

“They asked me to consider working in their external affairs, media 

and governmental relations. It took me some time to make that decision,” 

he recalls. “But I excelled, and I loved it. I didn’t think I would at first, 

but it gave me the opportunity to draw on my technical background and 

build on my media experience.”In 2004, another opportunity availed itself with the Jacksonville 

Aviation Authority, at the time a newly formed agency borne of JaxPort’s 

Oysters & Champagne The “Grandman” Celebrates Career, Family and Jazz with A ToastB y  D e v a n  S t u a r t  L e s l e y  |  P h o t o g r a p h y  b y  R e n e e  Pa r e n t e a u 

1 0                  N O V E M B E R  2 0 2 3  I S S U E



P L A N N I N G  C A L E N D A R  2 0 2 4

 Publication Date  Ads Due Distribution Date

January 2024 December 28 January 5
February 2024 January 25 February 2
March 2024 February 22 March 1
April 2024 March 28 April 5
May 2024 April 25 May 3
June 2024 May 30 June 7
July 2024 June 27 July 5
August 2024 July 25 August 2
September 2024 August 29 September 6
October 2024 September 26 October 4
November 2024 October 24 November 1
December 2024 November 28 December 6

First Coast Senior Living is published on the first Friday of every month. 
Ad Materials are due on Thursdays by 5 pm, one week prior to the publication date.

FIRST COAST 
SENIOR LIVING 

E V E N T S
We believe in creating live, 

interactive experiences that enlarge 
our audience’s vision with authority 

and influence. From Master Class 
discussions, Expo’s and Culinary 

events to Fitness Fests and Financial 
seminars, we educate locals with 

activity and entertainment!

A D  R A T E S  &  S P E C S
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SIZE 1X 6X 12X
Full Page $2,500 $2,250 $2,125
1/2 Page $1,750 $1,575 $1,485
1/4 Page $1,100 $990 $935
1/8 Page $675 $605 $540
1/16 Page $400 $360 $340

Guaranteed Positions (Back Cover, Inside Front Cover, Inside 
Back Cover):  Add 15% to frequency rate.

Special Advertising Sections rates may vary.
Inserts: Rates Upon Request

A D  M AT E R I A L S
Ads should be sent as print ready PDF or JPG. Grayscale or 
CYMK and a minimum 300 dpi.  
Line screen is 85 lpi. Ad design services available.  
Full page bleed ads require .25” bleed on all sides.

A D  S I Z E S
Full Page Bleed  10” wide x 12.75” tall
  (add .25” bleed)
Full Page (no bleed)  9.5” wide x 12.25” tall
1/2  Page Horizontal  9.125” wide x 5.5” tall
1/4 Page Square  4.5” wide x 5.5” tall
1/8 Page Vertical  2.875” wide  x 5.5” tall
1/8 Page Horizontal  4.5” wide x 2.625” tall
1/16 Page Square  2.875” wide x 2.625” tall

To Advertise,  email Partners@FirstCoastSeniorLiving.com or call/text (678) 548-3722 today!

“First Coast Senior Living 
speaks to its audience 

in a bold language 
they can understand.”

Editorial content includes key topics regarding 
housing, travel, wellness, finance, retirement, life 

changes, entertainment and more!

FirstCoastSeniorLiving.comLIKE & FOLLOW US ON


